
Digital Marketing Manager  

Full time 37.5 hours a week 

Hybrid working - including two days a week in our London office in Hammersmith, 
together with occasional visits to our Honeypot Houses in Hampshire, Wales and 
Scotland and attendance at fundraising and community events. 

Salary in the region of £32,000 per annum 

 
Role Purpose 

The Digital Marketing Manager will play a key role in growing Honeypot’s reach, engagement and 
impact through creative, insight-led and effective digital marketing. 

Reporting to the Head of Marketing and Communications, the postholder will lead Honeypot’s 
digital marketing activity, using creativity, audience insight and data to grow awareness, strengthen 
supporter engagement and help achieve the charity’s strategic objectives. 

This is a varied and hands-on role combining digital strategy with day-to-day delivery. As 
Honeypot’s Marketing function grows, the role will have the opportunity to take increasing 
ownership of digital growth, innovation and audience development. 

Key Responsibilities 

Digital Marketing and Growth 

• Work with the Head of Marketing and Communications to develop and deliver Honeypot’s 
digital marketing strategy. 

• Plan, deliver and evaluate integrated campaigns across paid, owned and organic channels. 
• Use audience insight, data and digital trends to identify opportunities to grow Honeypot’s 

reach, awareness and engagement. 
• Develop a culture of testing and learning, using performance data to continually improve digital 

activity. 
• Keep abreast of developments in digital marketing, technology and AI, identifying relevant 

opportunities for Honeypot. 

Digital Content and Engagement 

• Plan, create and manage engaging content across Honeypot’s digital channels, including social 
media, video, graphics and photography. 

• Plan, write and deliver audience-led email campaigns, newsletters and automated 
communications using Mailchimp and/or Salesforce. 

• Work closely with fundraising colleagues to use CRM insights and audience data to deliver 
more personalised and relevant digital communications. 

• Support the development and optimisation of digital supporter journeys, creating engaging 
experiences that strengthen relationships, encourage repeat engagement and improve long-
term supporter retention. 



• Work with colleagues across Honeypot to identify and develop compelling stories that 
demonstrate the impact of our work. 

• Ensure all content is accessible, accurate, on-brand and consistent with Honeypot’s tone of 
voice and safeguarding requirements. 

Social Media 

• Lead the development and delivery of Honeypot’s social media strategy. 
• Manage Honeypot’s social media channels, creating content that grows reach, engagement 

and audience participation. 
• Identify opportunities to reach new audiences through organic and paid social media activity. 
• Monitor trends, audience behaviour and performance, using insight to continually improve 

activity. 

Paid Digital Marketing 

• Plan, manage and optimise PPC and paid social campaigns, ensuring activity is targeted, 
measurable and delivers value for money. 

• Manage and optimise Honeypot’s Google Ads activity, including the Google Ad Grants 
programme. 

• Develop audience targeting and retargeting approaches to support awareness, engagement, 
supporter acquisition and fundraising. 

• Monitor campaign budgets and performance, testing and optimising activity to improve results. 

Website and Digital Experience 

• Manage and maintain Honeypot's website, ensuring content is accurate, accessible, engaging 
and up to date.  

• Develop and optimise website content and landing pages to support campaigns, audience 
acquisition and conversion.  

• Improve Honeypot's organic search visibility through effective SEO.  
• Implement and manage digital tracking, including UTM parameters, conversion tracking and 

campaign measurement, to monitor audience behaviour and marketing effectiveness.  
• Monitor website performance and user behaviour using analytics and insights to continually 

improve the user experience, digital journeys and campaign performance.  
• Work with external suppliers to support website development, technical improvements and the 

implementation of new digital functionality where required. 

Data, Analytics and Insight 

• Use GA4, social media, Mailchimp and other digital analytics tools to monitor and evaluate 
performance. 

• Develop meaningful KPIs and reporting frameworks to demonstrate the effectiveness and 
impact of digital activity. 

• Produce clear reports and dashboards providing insight into audience behaviour, campaign 
performance and digital growth. 

• Interpret data and translate findings into practical recommendations to improve future activity. 
• Ensure appropriate tracking and measurement are in place across digital campaigns and 

channels. 



Creative and Brand Support 

• Create engaging and visually effective marketing materials that bring Honeypot’s brand and 
work to life. 

• Support the development of materials for campaigns, fundraising, services, events and 
organisational communications. 

• Ensure consistent application of Honeypot’s visual identity and brand guidelines. 

General Responsibilities 

• Work collaboratively with colleagues across Honeypot to support organisational objectives. 
• Champion audience-led, data-informed digital marketing and share knowledge and best 

practice with colleagues. 
• Ensure activity complies with relevant legislation and accessibility and safeguarding 

requirements. 
• Attend fundraising and awareness events to generate content as required. 
• Undertake other duties appropriate to the role as required. 

 

Person Specification 

Essential Experience and Skills 

• Significant experience in digital marketing, communications or a related discipline. 
• Experience of developing, delivering and evaluating effective digital marketing campaigns. 
• Strong knowledge and practical experience of social media strategy and channel management. 
• Experience of creating engaging digital content, including video, graphics and social media 

content. 
• Excellent writing and editing skills, with experience of creating content for different audiences 

and digital channels. 
• Experience of email marketing platforms, ideally Mailchimp, and an understanding of audience 

segmentation and supporter journeys. 
• Experience of managing websites (e.g. Wix) and knowledge of SEO and digital user experience. 
• Experience of planning and optimising paid digital campaigns, including PPC, paid social media 

and Google Ads. 
• Strong working knowledge of GA4, Tag Manager and digital analytics platforms, with the ability 

to interpret data and use insight to improve performance. 
• Strong creative and design skills, with experience of using relevant content creation tools (e.g. 

Canva). 
• Strong organisational and project management skills with the ability to manage multiple 

priorities. 
• A proactive, collaborative and solutions-focused approach. 
• Commitment to Honeypot’s values and to improving the lives of young carers and children 

experiencing difficult circumstances. 

 

Desirable Experience and Skills 



• Experience of working within the charity or not-for-profit sector. 
• Experience of digital fundraising, supporter acquisition and conversion optimisation. 
• Knowledge and experience of Google Ad Grants. 
• Experience of CRM systems, marketing automation and automated email journeys. 
• Experience of managing digital marketing budgets and external suppliers. 
• Experience of photography and video production and editing. 
• Knowledge of digital accessibility and safeguarding considerations when creating content 

involving children and young people. 
 

The Opportunity 

This is an exciting opportunity to join The Honeypot Children’s Charity at an important stage in our 
development. Initially a highly hands-on role, the Digital Marketing Manager will play a central part 
in strengthening our digital foundations, growing our audiences and developing a more insight-led 
and measurable approach to marketing. 

As Honeypot’s Marketing function develops, there will be opportunities to take greater strategic 
ownership of digital growth, audience development and innovation, and to contribute to the future 
development of the Marketing team.  We also offer training and development opportunities. 

 

Please complete and submit the application form on our website > 

https://www.honeypot.org.uk/work-with-us

